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How to set up a Centre LinkedIn Page

• If you would like to create a LinkedIn page for your Centre, please contact the 
WIPH Digital Media Officer (t.andriamasomanana@qmul.ac.uk) 

• The Centre LinkedIn page will be set up as a sub-page of the QMUL LinkedIn 
page by Tom Crookston (QMUL Social Media Manager)

• Once the Centre LinkedIn page has been set up:

• Before adding followers – it is useful to start putting up a few posts

• The WIPH Digital Media Officer can promote the page on the WIPH LinkedIn page

mailto:t.andriamasomanana@qmul.ac.uk


• Ensure that the staff member who will have administrative rights to the 
Centre LinkedIn page has a personal LinkedIn account

• The affiliation to WIPH must be clearly visible on the Centre LinkedIn 
page – e.g. ‘WIPH Centre for Public Health and Policy’ 

• Use the QMUL icon from your Centre X/Twitter page as the icon for the 
Centre LinkedIn page

• The WIPH Digital Media Officer will have administrative rights to the 
Centre LinkedIn page (and act as a back-up administrator to the Centre 
page)

Requirements for setting up a Centre LinkedIn 

page



• Use a combination of both quick, bold posts of 2-3 sentences 
and long-form posts.

• Incorporate photos/videos across posts intermittently. The 
optimum image size 1200 x 627. You can upload more than one 
image per post.

• Post consistently, whether it's daily, weekly or fortnightly. 
Choose a schedule that makes sense to your page, audience 
and objective.

Creating Engaging Content on LinkedIn



• Events (seminars, presentations, conferences, etc.). This can be posted either before the 
event or after the event

• Job adverts/vacancies within your Centres

• Accomplishments within your Centres/Units

• Publications (academic articles, books, etc.) 

What to post/repost on Centre LinkedIn Pages
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